
Creating exceptional company-branded cruise adventures that 
exceed expectations for both clients and guests.

To engage guests from around the world in a uniquely branded 
experience at sea.

MISSION

VISION

PARTNERING WITH US
If you are a robust brand with a strong consumer base, a loyal following and an active 
community, then consider a partnership with Epic Cruise Solution, Inc. to create a one-of-
a-kind theme cruise for your customers, whether in North America or around the globe. 
Imagine a cruise ship completely transformed from bow to stern with your brand.

As a result of Epic’s long-standing relationships with the top five leading cruise lines in the 
world, we can streamline the process for expanding your brand’s reach and exposure to 
consumers, while creating new lucrative revenue streams.



HOW IT WORKS
The process begins with a full brand evaluation to determine strengths and 
weaknesses; we’ll establish which cruise line best suits your brand. Market 
research and analysis is conducted. Production needs and scope based 
on the theme cruise concept are established and a marketing, promotion 
and advertising campaign is created, including global communications and 
media outreach.

We’ll finalize and launch a full-scale campaign in conjunction with all 
fulfillment (reservation, call center and customer support) services.  
Daily numbers and trends will be monitored and analyzed in order to 
create accurate reports, making any necessary adjustments based on 
consumer feedback.

We’ll provide all on-board support staff to ensure every aspect of the 
operation is seamless and then develop final reports and reconcile 
financial data. 

In terms of a timeline, every theme charter varies, but for the best results, 
we recommend a minimum of 16 months from concept to execution.

TYPE 0F PARTNERSHIPS
1.  50/50 Partnerships - Epic and your brand enter into a joint partnership 

agreement where both parties equally share expenses and profits.

2. Licensing Partnerships - Epic pays a royalty fee to use your brand’s likeness.

3.  Management Partnerships - Your brand hires Epic to manage and produce 
your themed cruise.

With our 30 years of cruise industry expertise and specialized theme cruise 
experience, your company is in great hands. Let us elevate your brand to the 
high seas of prosperity and opportunity.



ROGER MCGREGOR
FOUNDER

Combining 30 years of experience in the cruise industry with his uncompromising belief 
in client satisfaction, Roger McGregor knows a thing or two about building relationships 
and executing once-in-a-lifetime experiences.  

As Chief Executive Officer, Roger’s top priority is assisting his clients navigate through 
the cruising and hospitality sectors to create mutually beneficial partnerships.

Roger is a past volunteer with Camillus House homeless shelter and is a graduate of 
Johnson & Wales University’s Hospitality Management program. This program, created 
by Carnival Cruise Lines’ CEO, focused on high intensity cruise ship operations, employee 
diversity, revenue management, strategic marketing and facilities leadership.

Roger’s illustrious career with Carnival Cruise Lines began in 1984 when he was hired as a 
Bellman on the M/S Tropicale. 

He quickly rose through the ranks, taking on the roles of Bell Captain, Stateroom Steward, 
Assistant Housekeeping Manager and then Housekeeping Manager in 1991. In 1995 
Roger commenced Hotel Manager training and after successful completion, took on the 
responsibility of ensuring each and every guest on his ship had the best cruise experience 
possible.



350 S Miami Ave, Suite A, Miami FL 33130
Phone:  305-748-4567
Email: Connect@EpicSeaEvents.com
www.EpicSeaEvents.com

Handpicked by Carnival executives, Roger was also chosen to be a member 
of the leadership team that supervised new ship builds in Helsinki, Finland. 
This team directed the final stages of construction with an eye for ensuring 
all hotel areas of the ship were in compliance and ready for guests.

With his resolute commitment to exceeding guest expectations and adept 
ability to manage people and relationships, Roger transitioned to Hotel 
Director that same year.

Reporting directly to Carnival’s Senior Vice-President of Hotel Operations, 
Roger honed his skills managing 1,400 staff members including the food 
and beverage teams, entertainment staff, housekeeping, guest relations, 
accounting, information systems, casino staff, corporate training and all 
concessionaires: gift shops, salon and spa, art auctioneer, golf pros and 
internet café services.

He also managed more than $700 million in annual shore excursion 
revenue in his career as Hotel Director, strategically collaborating 
with more than 100 vendors and tour companies on each island in the 
Caribbean, Latin America, South America, Hawaii and Mexico to provide 
phenomenal experiences for his passengers.

Through this vast network of staff and departments, Roger maintained and 
surpassed Carnival’s exceptional guest experience standards for 11 years.

His ship’s management team simultaneously won the prestigious E.A.G.L.E. 
Award for Best Management as voted by employees and Best Guest 
Service as voted by guests, three years in a row. Incorporating enthusiasm, 
attitude, creating lasting memories and excellence in all aspects, this 
coveted award recognized outstanding guest service and crew satisfaction.


